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Editorial 

Ofer Azar 

The second IAREP/SABE/ICABEEP conference, in Exeter, is just a couple of months ahead, and 

we are all looking forward to what promises to be another great conference – and of course, it 

involves a boat trip, which I hope will be accompanied by good weather as well. Many thanks to 

Stephen Lea and his team for all the effort they are putting to organize this conference. In 2012 

IAREP and SABE will take a short break from joint conferences (after what I believe is the 

longest sequence of joint IAREP/SABE conferences – Rome 2008, Halifax 2009, Cologne 2010 

and Exeter 2011); IAREP will have its conference in Poland in September whereas SABE will 

hold its conference in Spain in July.  

The funding that IAREP and SABE decided to provide for joint IAREP/SABE/ICABEEP 

workshops will allow to support three different activities, with two of them taking place in the US 

and one in Germany. More details about these workshops appear in a separate item in this 

newsletter.  

The transition of the Journal of Economic Psychology from the former Editors, Gerrit Antonides 

and Daniel Read, to the new ones, Erik Hoelzl and Erich Kirchler, went very well as far as I can 

tell from being an Associate Editor in the journal, and I am sure that the journal will continue to 

perform very well under Erich and Erik in attracting excellent papers and having a large impact.  

 

Looking forward to seeing you in Exeter, 

 

Ofer 

 

From the President's Chair 

Alan Lewis 

The most important recent media event of course is the marriage of the ‘commoner’ Catherine 

(Kate) Middleton to Prince William (Second in line to the UK Throne). The splendour of the 

outfits of the guests to the ceremony at Westminster Abbey took up most of the television 

commentary on the day of the wedding, reaching a crescendo when  millions of viewers across 

the world got their first glimpse of Kate’s gown. Apparently, not so long after the big day, Osama 
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Bin Laden was shot. The Daily Telegraph cartoonist Matt typified the mood of the nation with his 

imaginary newspaper headline: ‘ Bin Laden dead: What Kate was wearing when she heard the 

news.’ 

 

Royal matrimony and international terrorism apart what are the pertinent economic psychology 

issues of the day? From a personal perspective I would pick out three: The Credit Crunch; 

Recession ; The Environment and Sustainability. Many commentators, including psychologists, 

have argued that risky decisions fuelled by large short term financial incentive schemes are 

central aspects of banking culture which need to be changed. Much of the same has been repeated 

by politicians yet what evidence is there that anything fundamental has altered? Bankers are still 

receiving enormous bonuses while working for institutions highly subsidized by governments / 

taxpayers. At the same time we are experiencing a lengthy period of recession where there is little 

or no incentive to save and invest. This is a highly unfavourable combination where trust in 

financial institutions and consumer confidence is at a low ebb. Perhaps it is our collective duty to 

argue that it is not enough to say it is ‘business as usual’ and that change is vital.  

 

A sustainable environment is also a fundamental challenge: might it be possible (and desirable) to 

consider the notion of prosperity without economic growth and the damage caused by excessive 

consumption? 

 

On an optimistic note we have plenty of papers for the forthcoming IAREP/SABE/ICABEEP 

meeting in Exeter . We have had very little rain over the last eight weeks in the U.K. but be 

warned that the green hills around the Exeter campus, lovely as they are, have not been nurtured 

by watering cans. 

 

Alan Lewis 

Bath. 

May 5th 2011 
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2011 IAREP/SABE/ICABEEP Conference in Exeter 

July 12-16, 2011 

Stephen Lea 

 

Welcome to Exeter for the 31st International Symposium on Economic Psychology and 

Behavioural Economics 

As everyone who receives this Newsletter should know, the 2011 IAREP/SABE conference is 

being held in Exeter, UK, on 12th-16th July.  We are delighted that many colleagues from both 

associations have already registered for the conference, and we have a very strong programme of 

oral and poster presentations.  In addition we have five star plenary speakers – with Russ Belk 

(probably the most theoretically inspiring consumer psychologist there has ever been) as IAREP’s 

Kahnemann lecturer, Pete Richerson (one of the founders of gene-culture co-evolutionary theory) 

as SABE’s Simon lecturer, Alex Haslam, leading theorist of social identity, as Exeter’s own 

contribution, and Benedikt Herrmann and Molly Crockett to represent the new generation of 

experimental and neuroscientific work. 

The programme has now closed for new submissions for presentations, and the first draft of the 

programme of parallel sessions is available on the conference website.  However, you can still 

register to attend the conference, enjoy three days of unmatched intellectual stimulation, and 

perhaps stay on to experience the beautiful south-west of England.  All the details are on the 

conference website at, http://2011.iarep.org , or you can email us at iarep2011@gmail.com . 

 

We look forward to welcoming you to Exeter. 

 

Stephen Lea and the conference organizing committee 
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IAREP conference 2012 in Wroclaw (Poland) 

Tomasz Zaleskiewicz 

 

From 5th to 8th September 2012 the Department of Economic Psychology of the Warsaw 

School of Social Sciences and Humanities in Wroclaw (Poland) is going to organize the annual 

IAREP conference. 

The local conference organizers are: Tomasz Zaleskiewicz, Agata Gasiorowska, and Anna Helka.  

You will find more information on the conference web page: http://www.iarep2012.org 

 

ICABEEP news 

 

On behalf of the ICABEEP Executive Committee, I am happy to report some recent news about 

ICABEEP activities. As most readers probably know, ICABEEP (The International 

Confederation for the Advancement of Behavioral Economics and Economic Psychology) was 

established in the joint SABE-IAREP conference in Halifax in 2009 as a confederation that will 

coordinate the cooperation between SABE and IAREP and will attempt to foster this cooperation. 

Since then we had the first IAREP-SABE-ICABEEP conference in Cologne in 2010, and the 

second IAREP-SABE-ICABEEP conference will take place in Exeter in July 2011. 

In Halifax 2009, SABE and IAREP decided to sponsor joint activities in 2010 with the amount of 

4000 Euros (2000 Euros from each organization) and this allowed to support a workshop in 

Bolton, UK, and a summer school in Moscow. 

In Cologne 2010, SABE and IAREP decided again to allocate 4000 Euros for joint activities, and 

ICABEEP issued a call for proposals. We received three excellent proposals and decided to 

sponsor all three, using the available funds of 4000 Euros for this purpose. 

One of the workshops is on "Expectations and Forecasting in Consumer Behavior" and it was 

submitted by Fabian Christandl, Erik Hoelzl, and Detlef Fetchenhauer. All of them are long-

standing and active members of IAREP. Erik was IAREP Secretary just before me (in 2004-2008) 

and recently he and Erich Kirchler replaced Gerrit Antonides and Daniel Read as the Editors of 

the Journal of Economic Psychology. Detlef was the organizer (with the help of his team) of the 

joint SABE-IAREP-ICABEEP conference in Cologne in 2010. The workshop will take place in 

the University of Cologne, Germany. 
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A second workshop is about behavioral economics and was submitted by John Ifcher and Homa 

Zarghamee. Homa is the SABE country representative for the US Western Region. The workshop 

will take place in Santa Clara University in California.  

The third project we decided to support is an international conference on Comparative Decision 

Making Analysis, which will take place in Lexington, Kentucky, in May 2011. The organizing 

committee is chaired by Helen Pushkarskaya. 

I hope that IAREP members will find interest in these activities and will continue to submit 

proposals for joint SABE-IAREP-ICABEEP workshops, assuming that the organizations will 

decide to fund such joint activities also in the future.  

I want to thank the other members of ICABEEP Executive Committee (Gerrit Antonides, Vera 

Rita de Mello Ferreira, Louis Lévy-Garboua, Charlotte Phelps and Gideon Yaniv) for their help in 

general and in particular in reviewing the proposals we received for funding. 

Details on ICABEEP and its activities are posted on the website 

http://www.iarep.org/ICABEEP.htm  and you are invited to visit it. 

 

All the best, 

 

Ofer Azar 

 

Workshop "Expectations and Forecasting in Consumer 
Behavior"  

26th to 28th September, Cologne, Germany 

Fabian Christandl 

According to rational expectations theory, there should be no systematical biases in the 

predictions of the future value of economically relevant variables. Thus, the expectations of 

consumers on the long term consequences of a particular purchase decision, for instance, should 

not be prone to any form of systematical bias. However, psychological research has shown this is 

not necessarily the case. For instance, research on affective forecasting has shown that consumers 

tend to a systematical misperception of their future emotions derived from a particular event. As 

another example, research on labeling- and placebo-effects has demonstrated that a systematical 

manipulation of expectations of consumers may lead to self-fulfilling prophecy effects so that 
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consumers experience products in line with these manipulated expectations. These examples 

clarify the importance of expectations and forecasting in the context of consumer behavior. 

Therefore, the present workshop addresses relevant current and emerging findings from 

psychology. 

The workshop will take place 26th to 28th September 2011 at the University of Cologne in 

Germany. Presenters will be 16 experts from the fields of marketing, psychology and economics 

who are doing research relevant to the context of expectations and forecasting in consumer 

behavior. The keynote lecture will be held by Klaus Wertenbroch, Professor of Marketing from 

INSEAD and Associate Editor of the Journal of Consumer Psychology. He is going to present his 

research on “Time-inconsistent preferences, temptation, and consumer self-control”. All sessions 

will last 90 minutes with two presentations in each session so that each presenter will find a time 

slot of 45 minutes for his presentation; thus leaving enough time for discussion. The idea of this 

workshop is to advance work in progress rather than presenting completed research projects 

almost ready for publication. The workshop will be sponsored by ICABEEP-IAREP-SABE. For 

further information, please contact me: Fabian Christandl (fabian.christandl@uni-koeln.de) 

 

Bay Area Behavioral Economics Workshop 

Joint IAREP-SABE-ICABEEP Workshop 

Homa Zarghamee 

 

On September 15th and 16th, 2011,  Santa Clara University will host the Bay Area Behavioral 

Economics Workshop.  The goal of this two-day workshop is to create a welcoming scholarly 

environment in which behavioral economists from the Bay Area can share their research and 

ideas.  The workshop will hopefully include approximately 10 papers and two roundtable 

discussions.  To encourage informal discussions and the sharing of ideas, lunch will be provided 

each day and there will be a workshop dinner on September 15th.  The scientific committee for 

the conference includes Alessandra Cassar (University of San Francisco), Botond Koszegi (UC 

Berkeley), Dan Friedman (UC Santa Cruz), Linda Kamas (Santa Clara University), and Stefano 

DellaVigna (UC Berkeley) in addition to the conference organizers, John Ifcher (Santa Clara 

University) and Homa Zarghamee (Santa Clara University). 
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A call for papers will be made to Bay Area institutions. 

 

 

First International conference on Comparative Decision 
Making Studies: Analysis and Support Tools 

May 13-15, 2011. Lexington, KY, USA 

Helen Pushkarskaya 

 

Sponsored by  

• University of Kentucky Research Foundation  

• National Science Foundation, Interface between Computer Science and Economics & 

Social Sciences program  

• ICABEEP-SABE-IAREP 

• University of Kentucky Cognitive Science Program 

The comparative approach to the study of decision making (CDMS) incorporates breadth in levels 

of system complexity (including societies, organizations, complex and simple organisms, and 

abstract systems), levels of analysis (mechanistic, developmental, functional, and 

cultural/evolutionary), study subjects (humans, non-human animals, plants, and electronic 

systems), and disciplines (social sciences, computer science, biological sciences, 

business/economics, medicine, education, and agriculture).  

During two and a half days fourteen high profile speakers present the results of their innovative 

research projects and their views on interdisciplinary decision making research in general. A 

poster presentation session depicts the wide variety of interdisciplinary projects on decision 

making. The invited and poster presentations differ in the emphases given to exploring basic 

principles versus developing specific applications.  

Invited Speakers include: 

Craig Boutilier (Computer Science, University of Toronto); Bertram Bruce (Education, 

University of Illinois at Urbana-Champaign); Mark Dean (Neuroeconomics, Brown University); 
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Itiel Dror(Forensics,  University College London); Peter Fraser-Mackenzie (Forensics, the 

University of Southampton, UK); Edmund Fantino (Comparative Cognition, University of 

California - San Diego); Stephanie Stolarz-Fantino(Comparative Cognition, University of 

California - San Diego); David Just (Behavioral Economics, Cornell); Stephanie Kane 

(Anthropology,  Indiana University); Evelyn Korn (Evolutionary Economics, Philipps-Universität 

Marburg); Ifat Levy (Neuroscience, Yale University);  James Morrow (Political Science, the 

University of Michigan); Peter Neufeld (Legal (Judicial) Decision-making – "Innocence 

Project"); Bruce Schneier (System Security, BT); Andy Sih (Evolutionary Ecology, University of 

California at Davis); Jerry Skees (Public Policy for Natural Disaster Risk ; GlobalAgRisk, Inc. 

and University of Kentucky).  

For more information see: http://www.uky.edu/cdm/conference.php. 

 

 

Call for Papers: Special Issue of the Journal of Economic 
Psychology “Self-Regulation and Strategic Motivational 
Orientations in Economic Contexts” 

Arnd Florack and Johannes Keller 

 

Understanding the self-regulatory processes and strategic motivational orientations that enable 

individuals to guide their behavior across changing environments and circumstances in a 

sustainable way is a key to sow the seeds for individual well-being and economic wealth. Hence, 

models of self-regulation have inspired research in many areas of psychology, and, have more 

recently spread to classic research areas in the field of behavioral economics. Theories of self-

regulation focus on the role strategic orientations play in goal pursuit, and these orientations are 

assumed to shape, for instance, cooperation and trust, consumer behavior and spending as well as 

affective experiences and information processing in economic contexts. 

 

We invite contributions to a special issue on “Self-Regulation and Strategic Motivational 

Orientations in Economic Contexts” that illuminate the role of self-regulation and strategic 

motivational orientations regarding judgments and behaviors in economic contexts. In particular, 
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we are interested in empirical and theoretical contributions that are based on the following 

theoretical perspectives: 

 

•       Achievement Goal Models 

•       Action-State-Orientation Approach 

•       Behavioral Activation / Inhibition Approach 

•       Human Values 

•       Regulatory Focus Theory 

•       Regulatory Mode Theory 

•       Regulatory Engagement Theory 

 

Theoretical contributions should be specifically devoted to the discussion of (a) commonalities 

and differences and (b) a potential integration of the various models of self-regulatory orientations 

and their implications for behavior in economics contexts. 

 

Interested authors are also invited to contact the special issue editors Arnd Florack 

(arnd.florack@univie.ac.at) and Johannes Keller (johannes.keller@uni-ulm.de) to discuss the fit 

of various topics to the special issue. 

 

Submission 

Manuscripts should be prepared according to the guidelines outlined on the website of the Journal 

of Economic Psychology (http://ees.elsevier.com/joep/). Manuscripts should be submitted by 

October 31, 2011 through that website. Authors should select "Special Issue Self-Regulation" as 

article type, and also indicate in the cover letter that the manuscript should be considered for the 

special issue on "Self-Regulation and Strategic Motivational Orientations in Economic Contexts". 

 

Arnd Florack and Johannes Keller 

Special Issue Editors 
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Society for the Advancement of Behavioral Economics (SABE) 
Sessions at the Western Economic Association International 
Conference 

June 29-July 3, 2011. San Diego Marriott Hotel & Marina 

Homa Zarghamee 

 

Thursday June 30, 2011, 8:15-10:00 a.m. 

Session 004: Applied Experiments: Housing Allocation, Finance, and Clean Water 

- Li Qi, Lucy F. Ackert, and Bryan K. Church.  An Experimental 

Examination of Hedging and Portfolio Selection. 

- Saurabh Singhal and Juan Carrillo. Tiered Housing Allocation: An 

Experimental Analysis. 

- Marianna Khachaturyan, Natalia Czap, and Gary Lynne. What You Give 

Is What You Get: An Experiment on Water Pollution. 

 

Thursday June 30, 2011, 10:15 a.m.-12:00 n. 

Session 020: Behavior of Groups 

- Quazi Shahriar and Subhashish Dugar.  Group Identity and Moral 

Hazard Problem: Evidence from the Field. 

- Katherine Silz Carson, Frederick V. Malmstrom, R. David Mullin, and 

Randi Smith.  Rank, Social Group Identity, and Punishment in Public Goods Games. 

 

Thursday June 30, 2011, 12:30 – 2:15 p.m. 

Session 040: Happiness and Emotions 

- Joshua Chen-Yuan Teng, Peter Moffatt, and Robert Sugden.  Happiness, 

Institutions and Attitudes. 

- Homa Zarghamee and John Ifcher.  Negative Affect and Overconfidence: 

An Experimental Investigation. 

- John Ifcher and Chris M. Herbst.  Parents’ Happiness: Trends in the 

Subjective Well Being of Parents. 

- Michael Jacoby.  Exploring the Paradox of Declining Female Happiness. 
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Thursday June 30, 2011, 2:30-4:15 p.m. 

Session 058: Preferences and Behavior 

- Bei Zhang.  Ambiguity Aversion in Different Cultures and Genders: An 

Experimental Study. 

- Joshua Tasoff and Robert Letzler.  Overoptimism About Future 

Performance: Evidence from Rebate Redemption Experiments. 

- Jose Ramon Uriarte and Antonio Cabrales.  A Theory of Strategic 

Choice Based on Doubts. 

 

Thursday June 30, 2011, 4:30-6:15 p.m. 

Session 076: Altruism, Trust, and Public Goods 

- Hong Wu.  The Continuous Centipede Game: An Experimental Study. 

- Elizabeth A.M. Searing and Felix K. Rioja.  Love They Neighbor? 

Recessions and Interpersonal Trust in Latin America. 

- Li-Chen Hsu.  An Experimental Study on the Crowding-Out Effect with 

Publicly and Privately Provided Public Goods. 

 

 

IAAP Division 9 – Economic Psychology 

Tomasz Zaleskiewicz 

 

We would like to inform you shortly about the activities in the Economic Psychology Division 

(Division 9) of the International Association of Applied Psychology.  

The Division President is Erich Kirchler, President Elect is David Leiser and Honorary Secretary 

– Tomasz Zaleskiewicz.  

The Division web page (http://www.iaapsy.org/division9) started last year. It contains news about 

current activities, information about upcomming conferences, information concerning IAAP 

membership etc.  

We would like to encourage all IAREP members to visit the web page and possibly to become 

IAAP Division 9 members. Authors of papers and books in all areas of economic psychology who 

want to advertise their work can send information about it to the Division Secretary – Tomasz 

Zaleskiewicz.  
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5th Summer School of the International Max Planck Research 
School on Adapting Behavior in a Fundamentally Uncertain 
World (IMPRS Uncertainty).  

Christoph Engel, Gerd Gigerenzer, Werner Güth 

 

The IMPRS Uncertainty is an interdisciplinary PhD program in Law, Economics, and 

Psychology.   

Leading scientists from the related fields are invited to teach outstanding PhD students during a 4 

weeks summer school. Furthermore, students are encouraged to develop an own research projects 

in small interdisciplinary teams.  

 

The summer school is held at the MPI of Economics in Jena (Germany) from July 24th till August 

19th, 2011.  

 

Keynote Speakers: Sergiu Hart (The Hebrew University of Jerusalem), Sidney Winter (Wharton 

School) 

 

The 5th IMPRS Uncertainty Summer School welcomes applications until June, 1st. For further 

information on the faculty, the schedule, and applications see our homepage: 

http://www.imprs.econ.mpg.de/summerschool/  

 

Organization Committee: Uwe Cantner, Christoph Engel, Gerd Gigerenzer, Werner Güth, Oliver 

Kirchkamp, Susanne Büchner, Tobias Uske 

 

TIBER-X! 

10th TIBER symposium on economics and psychology 

 Job van Wolferen 

TIBER, the Tilburg Institute for Behavioral Economics Research is happy to announce the 10th 

Tiber Symposium on Psychology and Economics, to be held on August 19, 2011. The 
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symposium aims to bring together Economists, Psychologists, Marketing researchers and others 

who work on Behavioral Decision Making, either in individual or interdependent settings. The 

symposium will be held at Tilburg University and consists of two keynotes and a number of 

parallel sessions with presentations of about 20-30 minutes 

Two confirmed keynote speakers for 2011 are:  

- Dan Ariely (Duke University)  

- James Andreoni (University of California, San Diego)  

If you would like to present your work at the symposium, please send an abstract (max. 300 

words) to j.vanwolferen@uvt.nl before June 1st. For more information, please visit the website 

where details on further deadlines, costs, and the official call for papers are available.  Please also 

feel free to attend without presenting. We hope to welcome you in Tilburg this August. 

Best regards, 

Job van Wolferen 

 

Special Topic in Frontiers in Neuroscience 

Eldad Yechiam and Itzhak Aharon 

 

We would like to invite you to consider your contribution to a new Special Topic in Frontiers in 

Neuroscience, titled "The Neuroscience and Psychophysiology of Experience-Based Decisions". 

The special topic will include something between 10 to 50 articles. In this journal "Special Topics 

are meant to be an encyclopedic coverage of a focused research area". The details on the contents 

of the special topic appear below. 

Among the people who expressed willingness to submit are Giorgio Coricelli, Ido Erev, Ralph 

Hertwig, Carl Lejuez, Larry Maloney, Joerg Rieskamp, Aldo Rustachini, and Alan Sanfey. 

If you are interested in submitting an abstract for potential consideration please go to: 

http://www.frontiersin.org/Cognitive%20Science/specialtopics/the_neuroscience_and_psychophy

/229 

Note that this journal is an open access journal in which authors pay a mandatory fee for accepted 

articles. See journal policies in: 
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http://www.frontiersin.org/psychology/about 

The special topic will be simultaneously co-referenced in Frontiers in Neuroscience (under the 

Decision Neuroscience section) and in Frontiers in Psychology (under the Cognitive Science 

section) 

We very much hope you would join us in this special topic. 

 

The Neuroscience and Psychophysiology of Experience-Based Decisions 

Eldad Yechiam - Technion (yeldad@tx.technion.ac.il) 

Itzhak Aharon (Gingi) - Interdisciplinary Center (IDC), Herzliya (thegingi@gmail.com) 

 

In experience-based decisions people learn to make decisions by sampling the relevant 

alternatives and getting feedback. The study of experience-based decisions has recently revealed 

some robust regularities that differ from how people make decisions based on descriptions. For 

example, people were found to underweight small probability events in experience-based 

decisions, while overweighting them in decisions based on descriptions (i.e. where the 

participants have full information about the outcome distributions but no feedback). This is now 

commonly referred to as the description-experience gap. 

In parallel to the recent advancement in Decision Science, neuroscientists have for a long while 

used the experience-based decisions paradigm for analyzing brain-behavior interactions. For 

example, phenomena such as the feedback-based Error-Related Negativity (fERN) in event-

related potentials and the role of non-declarative knowledge in selecting advantageously were 

discovered using experience-based tasks. 

The goal of the current Special Topic is to combine two sources of knowledge concerning 

experience-based decisions: State of the art models in decision science, and neuroscientific and 

psychophysiological approaches that shed light on the working of the brain in these decisions. 

Also relevant are process-based analyses of fractions of behavior in these types of decisions. We 

consider original empirical work and theoretical analyses of existing datasets. 

 

Proposed deadline for abstract submission: August 1, 2011 

Proposed deadline for full article submission: November 1, 2011 
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International Perspectives in Psychology: Research, Practice, 
Consultation 

Judith L. Gibbons 

 

The American Psychological Association Division 52 journal, International Perspectives in 

Psychology: Research, Practice, Consultation, is now receiving manuscripts. See 

http://www.apa.org/pubs/journals/ipp/index.aspx for a description of the journal and submission 

instructions. 

 

The mission of the journal is the following: 

 

International Perspectives in Psychology: Research, Practice, Consultation is committed to 

publishing conceptual models, methodologies, and research findings to help study and understand 

human behavior and experiences around the globe from a psychological perspective. It publishes 

intervention strategies that use psychological science to improve the lives of people around the 

world. The journal promotes the use of psychological science that is contextually informed, 

culturally inclusive, and dedicated to serving the public interest. The world’s problems are 

imbedded in economic, environmental, political, and social contexts. International Perspectives 

in Psychology incorporates empirical findings from education, medicine, political science, public 

health, psychology, sociology, gender and ethnic studies, and related disciplines. The journal 

addresses international and global issues, including inter-group relations, disaster response, 

societal and national development, environmental conservation, emigration and immigration, 

education, social and workplace environments, policy and decision making, leadership, health 

care, poverty and economic justice, and the experiences and needs of disadvantaged groups. 

 

I look forward to reading your manuscripts. 

 

Best regards, 

 

Judith L. Gibbons, Ph.D. 

Professor of Psychology and International Studies 

Saint Louis University 
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IJRM Special Issue on Consumer Identities 

Guest Editors: Luk Warlop (K.U.Leuven & Norwegian School of Management) 

and Stefano Puntoni (Erasmus University) 

 

The International Journal of Research in Marketing invites submissions for a special issue on 

Consumer Identities. Much of our consumer behavior involves some degree of self-reflection—

about who we are or are seen to be. Consumers can adopt, possess and strive for multiple 

identities, depending on the consumption context and the social environment. We can identify 

with broad social categories based on gender, nationality, or social class, but we can also identify 

in terms of traits, characteristics or abilities ("I am outgoing and smart"), moral values ("I am a 

good person"), and social roles (“I am a mother”, “I am a consumer”). These consumer identities 

may refer to who we currently are, who we used to be, want to be, or should (not) be. Any one of 

these identities can influence thoughts, feelings, judgments and behavior, depending on its 

temporary accessibility and/or chronic importance. In particular, many consumption activities 

serve intrapersonal (e.g., self-verification, self-esteem) or interpersonal (e.g., self-expression, 

belonging) goals that reflect, and feed into, self-identification processes.  

It is thus not surprising that literature in marketing and consumer research has long 

recognized the role of identity in consumption. However, important new questions for researchers 

interested in consumer identities are being raised by recent trends in both marketing—e.g., 

globalization, virtual worlds, social networking—and consumer psychology—e.g., the interplay 

between deliberate and automatic processes, the role of emotions in decision making.  

 

This special issue aims to capture and publish the latest thinking on consumer identities. 

Without limiting the scope of the papers to be submitted, we encourage original empirical work 

studying:  

- The antecedents of the activation of consumer identities in the social and marketing 

environment; 

- The mental organization of multiple consumer identities; 

- Processes underlying assimilation to, and deviation from, marketing-induced aspects of 

identity; 

- Coping processes when identities conflict; 

- The incorporation of products and experiences in consumers’ sense of self; 
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- The implications of consumer identities for self-regulation, buyer-seller interactions, 

advertising effects, international marketing, customer segmentation, and other substantive 

domains relevant to marketing. 

 

The deadline for initial submission to this special issue is June 30, 2011. The review process 

will feature a maximum of two rounds and final decisions will be made before May 2012. 

Publication is scheduled for December 2012. Given the limited time-window for revising papers, 

the editors’ aim in most cases is to make a decision on the first round. It is therefore very 

important that submissions are as polished as possible. When submitting a paper 

(http://ees.elsevier.com/ijrm/), authors should mention that the paper should be considered for this 

special issue. Inquiries can be sent to editor-ijrm@uvt.nl.  

 

About the International Journal of Research in Marketing 

IJRM is an international, double-blind peer-reviewed journal for marketing academics and 

practitioners. Building on a great tradition of global marketing scholarship, IJRM aims to 

contribute substantially to the field of marketing research by providing a high-quality medium for 

the dissemination of new marketing knowledge and methods. The 2010 impact factor is 1.87 

(five-year impact factor is 2.89). 

 

The future of Economics: Updating Bounded Rationality * 

Laura A. Gilardi 

 

Workshop organized by  

The International Herbert A. Simon Society 

 

in collaboration with 

Italian Cultural Institute of New York ** and  Fondazione Rosselli, Turin, Italy  
 

May 23, 2011 – New York 

Italian Cultural Institute 

686 Park Avenue, New York, NY 10065 
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Are the recent financial crisis and the many market failures a final blow to the 

concept of olympic rationality and the definitive victory of bounded 

rationality? 

The goal of the panel is to specify the interdisciplinary aspects of bounded 

rationality, a concept introduced by Herbert Simon, and how psychology, 

philosophy and computer sciences have contributed to redefine its conceptual 

boundaries and consequent applications to economic and social sciences. Updating bounded 

rationality means to understand how philosophical analysis and neurocognitive research have 

reshaped the limits of “rationality”, one of the most controversial concepts in epistemology, 

economics, psychology and social sciences. Nobel laureates in Economics Kenneth Arrow, 

Daniel Kahneman, Oliver Williamson and many other distinguished scholars will speak about a 

cutting-edge topic at the crossroads of several sciences.  

  

Panelists: Riccardo Viale, Massimo Egidi, Richard Nelson, Jon Elster,  Roy Radner, Dan 

Sperber, Oliver Williamson, Giovanni Dosi, Colin Camerer, Mie Augier,  Kenneth Arrow, Daniel 

Kahnenman,  Edward Feigenbaum, Susan Carey, Alvin Goldman, Steven Lukes, Gloria Origgi, 

Pamela McCorduck, Craig Calhoun, Sidney Winter, Lawrence Hirschfeld, David Klahr, Vernon 

Smith, Nassim Taleb. 

  

By invitation only, subject to seat availability. If you would like to participate please write to 

Francesco Ricciardo at f.ricciardoiicny@gmail.com 

 

*http://www.fondazionerosselli.it/User.it/index.php?PAGE=Sito_en/Home 

** http://www.iicnewyork.esteri.it 

 


